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EMPOWERING EVERYONE EVERYTHING ETHICALLY ELECTRONICALLY ENVIRONMENTALLY
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AUTHENTICATED HUMAN ENGAGEMENT

ORIGINAL CONTENT, CONTESTS AND EXPERIENCES

VOLUNTARY MEMBERSHIP AND CONSUMER INTELLIGENCE

GUARANTEED ACCOUNTABILITY AND RETURN ON INVESTMENT

BRAND AND PRODUCT INTEGRATION, INTERACTION AND SAFETY

COMPLETE PSYCHOGRAPHIC AND PREFERENCE BASED MARKETING

EMPOWERING EVERYONE EVERYTHING ETHICALLY ELECTRONICALLY ENVIRONMENTALLY



NEW MEDIA FORMAT AND SIGNIFICANT DIGITAL REVENUES

AUDIENCE INCENTIVES, REWARDS, LOYALTY AND APPRECIATION

EXCLUSIVE ATTRACTIONS, EXPERIENCES AND THEMED NETWORKS

ORIGINAL INTERACTIVE CONTENT, ENGAGEMENT AND REALITY PROGRAMS

AMPLIFIED AUDIENCES, REACH AND AUTHENTIC CONSUMER INTELLIGENCE

S 2 o ” OF SKYWALKI
ADVANCED BRANDS, PRODUCTS AND SERVICES FOR EXISTING AND NEW CLIENTS _ | B e \\ st

SONY MUSIC v - WARNER MUSIC GROUP

EMPOWERING EVERYONE EVERYTHING ETHICALLY ELECTRONICALLY ENVIRONMENTALLY



NEW MEDIA FORMAT AND SIGNIFICANT DIGITAL REVENUES

FAN AND FOLLOWER INCENTIVES, REWARDS AND APPRECIATION

EXCLUSIVE SMART STAGES, STUDIOS AND THEMED NETWORKS

EVOLUTIONARY ORIGINAL CONTENT AND COPYRIGHT PROTECTION

AMPLIFIED BRAND AND PRODUCT MARKETING AND INTELLIGENCE

PRIVATE RETREAT RESIDENCIES PRODUCTIONS AND REVENUES

EMPOWERING EVERYONE EVERYTHING ETHICALLY ELECTRONICALLY ENVIRONMENTALLY



NEW MEDIA FORMAT AND SIGNIFICANT DIGITAL REVENUES
FUNDRAISING INCENTIVES, REWARDS, LOYALTY AND APPRECIATION
EXCLUSIVE ATTRACTIONS, EXPERIENCES AND THEMED NETWORKS

ORIGINAL INTERACTIVE CONTENT, ENGAGEMENT AND REALITY PROGRAMS il
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AMPLIFIED AUDIENCES, REACH AND AUTHENTIC CONSUMER INTELLIGENCE
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ADVANCED BRANDS, PRODUCTS AND SERVICES FOR EXISTING AND NEW DONORS ‘ -
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Endless Extraordinary Exhibitions Entertainment Experiences Environments

Exclusive ad and subscription free access to uninterrupted original content and interactive experiences
Control to direct percentage of revenue dollars generated by the exchange to personal meaningful causes
Electronic Tokens in ongoing random draws for chances to win everything browsed, swiped, clicked and selected
Electronic Tokens in unique reality games and contests for chances to win grand prizes and extraordinary experiences

Privacy protection, anonymity, appreciation and rewards for voluntary engagement and authentic consumer intelligence

EMPOWERING EVERYONE EVERYTHING ETHICALLY ELECTRONICALLY ENVIRONMENTALLY
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- APPLE INNOVATIONS ALL INCLUSIVE AFFILLIATED INTERACTIVE ACCELERATION INVESTMENTS

ASSET INDEXES - ~ AUTHENTIC INTELLIGENCE
ASSEMBLED INFINITE APPRECIATED IDENTIFICATION
ACCOUNTABLE INFORMATION ~ AMPLIFIED INFLUENCERS
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ENGAGEMENT H ENGAGEMENT ¥ ENGAGEMENT 3, ENGAGEMENT 5 ENGAGEMENT

: YQR20080606D2 “ _a e i

PREFERENCE PREFERENCE PREFERENCE PREFERENCE

CONTACT

Name : Mrs. Sandy Orson p— - TR - & G2
Address : 9281 Pallentesque = 154

New York NY 59 ¢ A2 {LQ?
Zip : 10027 | | e » TIFA WORLD CUP

Country : USA g
Phone : (555) 555-1212
Email : ipsum@lupsum.com PERMISSION PERMISSION PERMISSION PERMISSION PERMISSION

INFORMATION Drives . Ford Uses . Verizon Bank - Bank of America Brand . Coca Cola Brand : Samsung
Brand - CHEVROLET Brand . AT&T Product . Amex Credit Card Product  : World Cup Product -V
g:{a iu;‘;’;:’;on Produd  : Camaro Produdt  : Smart Phone Interest = Insurance Interest  : MLS Inferest - Camero

Time - 8:30PM Interest  : Compact Interest . Home Phone Business Card FootBall League PVR
Gender : Female

Demo : 18-49

Age : 29

; :ALL-INCLUSIVE CONSUMER ENGAGEMENT, TIME, OPINIONS, INTELLIGENCE AND OPTIMAL ACCOUNTABLE RETURN ON INVESTMENT
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FULL SPECTRUM ALL INCLUSIVE PSYCHOGRAPHIC VIRAL MARKETING AND LIFESTYLE INTELLIGENCE




WALKTH ROUGH..

Evolutlon of Trafflc/Page-Vlew/CI|¢k-Through/Act|on Based Electronlc Economles

-O;_ Tt

G Google Ads ﬁ Facebook Ads [ SUIES

Apple Customers Walkthrough
Authenticated human engagement
Original content and experiences
Guaranteed return on investment
Voluntary consumer intelligence
Preference based marketing

Brand and product safety

Average Cost Per Action

$80.89 $148.68 $18.68 $0.01 ++

Search Network Display Network
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DREAMSWON MUSICDIOS 1 SPORTSDIOS MOVIEDIOS

PROJECT

ALL INCLUSIV ALL INCLUSIVE " ALL INCLUSIVE ALL INCLUSIV._ ALL INCLUSIV ALL INCLUSIV ALL INCLUSIVV_
PROPRIETARY PROPRIETARY PROPRIETARY PROPRIETARY PROPRIETARY PROPRIETARY PROPRIETARY
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INFINITE INDUSTRY EXCLUSIV




Property Duration

Consumer Intelligence
International Licensing
Total Revenue
Hosts
Production, Content, Incentives & Experiences
Contingency

Total Expenditures

Gross Property Profit

Profit Margin

365 days

$1,130,652,000

$1,130,652,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)
$778,652,000

68.9%

365 days

$802,872,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)

$450,872,000

365 days

$1,802,520,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)
$730,520,000

67.5%

LOW PARTICIPATION RATE

365 days

$1,420,884,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)
$1,068,884,000

75.2%

365 days

$1,167,804,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)

$815,804,000

69.9%

L
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$3,844,732,000



Property Duration

Consumer Intelligence
International Licensing
Total Revenue
Hosts
Production, Content, Incentives & Experiences
Contingency

Total Expenditures

Gross Property Profit

Profit Margin

365 days

$2,491,956,000

$2,491,956,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)
$2,139,956,000

85.9%

365 days

$1,907,136,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)

$1,555,136,000

365 days

$2,267,640,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)
$1,915,640,000

84.5%

MEDIUM PARTICIPATION RATE

365 days

$3,304,368,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)
$2,952,368,000

89.3%

365 days

$2,438,208,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)

$2,086,208,000

85.6%

(o)

$12,409,308,000

R
B

($1,760,000,000

$10,649,308,000



Property Duration

Consumer Intelligence
International Licensing
Total Revenue
Hosts
Production, Content, Incentives & Experiences
Contingency

Total Expenditures

Gross Property Profit

Profit Margin

365 days

$3,853,260,000

$3,853,260,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)
$3,501,260,000

90.9%

365 days

$3,011,400,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)

$2,659,400,000

365 days

$3,452,760,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)
$3,100,760,000

89.8%

HIGH PARTICIPATION RATE

365 days

$5,187,852,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)
$4,835,852,000

93.2%

365 days

$3,708,612,000
$120,000,000
$180,000,000
$52,000,000
($352,000,000)

$3,356,612,000

90.5%

(o)

$19,213,884,000

R
B

($1,760,000,000

$17,453,884,000



AMAZON

APPLE

ALPHABET
MICROSOFT

META
ALIBABA

AD FRAUD
TENCENT

PIRACY

$575 B
$386 B
$307 B
$228 B
$135 B
$131 B
$120 B
$85 B
$71B

GLOBAL

R&D $2.44T
ADVERTISING $866 B
CONTENT MARKETING  $658 B
INCENTIVE & REWARDS $323 B
BIG DATA $274 B
CONTENT CREATION $230 B
VIDEO STREAMING $82 B
SPORTS SPONSORSHIP $73 B

AVAILABLE MONETIZATION ECONOMIES

BIG TRAEASURES
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$3,230.00B $163.80B $327.608B $491.408B

$3,549.458B $180.00B $360.00B $540.008
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$3,845.24B $195.00B $390.008B $585.00B

$4,141.03B $210.00B $420.00B $630.00B
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